COMPANY
PROFILE

JAOPAS

V%

vantage




vantage is a dynamic and innovative
company specializing in full-service
event management, creative
consultancy, and music production.

Qur mission Is to craft

unforgettable experiences,
combining creativity, professionalism,
and boundless passion, that inspire
connections, elevate brands, and fuel
business success.




Events & Activations
Management

Creative
Consultancy

Music Production

Social Media
Management




Crafting events that resono’re with your
audience, combmm% s’rory’rellmg ths’rry
Wi
strategic planning to leave
a lasting experience.
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Qur gool s to enhance your brcnd
encblmg it to stand out and bein a
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Follow Back

From confent creation to community
engagement, we ensure your social
s media channels align with your brand's
goals. Our data-driven approach fracks
performance and targets the right

- audience af the right time.

A GAMA

Sing-a-long to the songs of
the Philippines' Diamond Soul Siren
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Brands we’ve worked with:



https://drive.google.com/file/d/1-XCyf8ZhrjXdUfybgCNZkFHaEdcGgERw/view?usp=sharing
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PINAKAMAKINANG: THE BRILLIANT CONCERT




GRAB BIGATO ANNIVERSARY CONCERT



\ L NS h o«
i \ A 7 \ V4

i
&'\

AMEDEV SUMMIT 2024

R s SR

]

PHILIPPINES

N

MAKE IT
HAPPEN

tPHILIPPINES

3 '”"'v'\l"g ?;“Im“
‘;,{“‘__: LIS S"l;’,- u'.f'._.

: ‘ -z e g %10
o : )v,._;q.il"‘ ‘v:ﬂ"._l., » 4 J?;(
‘ IR 3 e

I
5
W
.

b T
b LN
3 hﬁ’

2
&

e
A Ted

~
-~

LR
Aflre S

)

]



https://fb.watch/p4JPGz6c4E/
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ACTIVATIONS
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PwC PHILIPPINES 100TH ANNIVERSARY
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BRILLIANT SUMMER
MEDIA LAUNCH






G-SHOCK
AQ™ ANNIVERSARY
\ MODELS .

CASIO G-SHOCK
40TH ANNIVERSARY
2 ACTIVATIONS



https://web.facebook.com/wearevantage/videos/437079811967623/?mibextid=zDhOQc

- HAVAIANAS SLIDES
MEDIA LAUNCH

havaianasslides -
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GOLDEN GRAB AWARDS
2023
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https://web.facebook.com/wearevantage/videos/700112361972209/?mibextid=zDhOQc




XHIBITS

Preventive treatment in adults with migraine
(24 migraine days per month)

lily tabtet in 10mg and 60mg
Sne-related peptide (CGRP) antagonist You know it.
You trust it.
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GRAB REGIONAL
BOOTH EXHIBITS

| Grob For Business

GrabForBusiness || ol

-

GraoForBusiness

A smarter way to
manage claims, book rides
& send gifts

Control & manage
employee spend

=— Grab For Business

ﬁ Portal

One-stop platform

4
9 for Grab expenses

= e, W

:jv Business Profile

© @ Concierge

s! Real-time,

filterable reports

) Control costs '

P
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with claim limits

:t_ GrabGifts
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Visa Security Summit
Philips MR Launch
Ingram Micro Convention

Informatica World Tour
Red Hat Sales Kick Off

Mediacorp News Awards
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SOCIAL MEDIA MANAGEMENT

BRANDS

CRAZY envirédswim

CARABAO
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VANTAGE EVENTS AND MUSIC PRODUCTION INC.



Ambica
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PROJECT PLAN

* To launch social media accounts of each Ambica brands/products
* To create awareness of product and main website
OBJECTIVES * To engage with followers/subscribers
* To drive followers/subscribers to the main website
DURATION
PLATFORMS Facebook Instagram
Brands: Brands:
* Rockstar Skin Whitening Gel * Rockstar Skin Whitening Gel
* Benostan * Benostan
* GummiKing * GummiKing
* Pro Glo Skin Whitening Cream * Pro Glo Skin Whitening Cream
* Madam Wash * Madam Wash
* Velo-E * Velo-E
Facebook: Instagram:
* Engagement - approx. 20k * Engagement - approx. 2k
KPI METRICS * Reach - approx. 40k * Reach - approx. 4k
* Followers - approx. 10k * Followers - approx. 1k

VANTAGE EVENTS AND MUSIC PRODUCTION INC.



KEY RESULTS

POSTS WITH HIGHEST REACH

Post Preveews Post Preview

Hockelar Shn Whilenng Gel
T 4
)

sty st want & have fun

Feoap phama weth Rockpla Shin Whterang Ged

Mow pusdabie at e folowang sicees See \oae

ANTIOXIDANTS

“"ECHINACEA
HERE MODULATE

SEARCH

| Rock th&ght

like a true Star!

User-engagement Product push

Product push

GROWTH

39% following 39% following

60% foIIwing

63% following 45% following

Maloe sune your Mgl goes parieclly and D you 00k fesh and fab 0 every

Post Preview
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Be healthy
& moistunzed
S ’ thi quaranuge

27% following



PROJECT PLAN

CRAZY
CARABAO

* To handle content creation and calendar plotting for Facebook and Instagram with photos, GIFs, videos
* To improve brand awareness of product variants especially with the new packaging and label
OBJECTIVES
* To engage with followers/ subscribers
* To drive followers/subscribers to Crazy Carabao’s online selling platforms
DURATION
PLATFORMS Facebook: Crazy Carabao Brewing Co. Instagram: @crazycarabao
Facebook: Instagram:
* Engagement - approx. 10k * Engagement - approx. 2k
KPI METRICS * Reach - approx. 20k * Reach - approx. 4k
* Followers - approx. 5k * Followers - approx. 1k

VANTAGE EVENTS AND MUSIC PRODUCTION INC.



CRAZY
CARABAO

TOP POSTS

= : sen Crazy Carabao Brewing Co.
@ Crazy Carabao Brewing Co. @ oz g e b

2 August 9, 2020 -
It's about time you include craft beers in your grocery lists because
our Golden Ale and IPA 6-pack

= beers are now available in S&R! Check out the locations down below
Order yours today at any of our online vendors: Boozy PH, Don Revy where you can grab yours

Philippines, Grapevine Manila, HIP Store PH, Manila Wine, Thirst today!
Liquor on Demand, Wine Depot, Winery PH.

We're offering you the guickest way to get a 6-pack...of beer!

CRAZY
CARABAO
NOW AVAILABLE AT

a \‘\
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¢ A\G-PACK?
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6-PACK ABS
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ORGANIC REACH - PAID REACH - 267,286

26,283

VANTAGE EVENTS AND MUSIC PRODUCTION INC.
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People Reached Engagements (ki

oo @ Albert Edafio, Enri Rebuya and 70 others

PAGE LIKES

KEY RESULTS

GROWTH

87.81%
(27,929 Page likes)

4,331,165
(Average Dally, 13,046)

42,452

(Post comments, shares, likes)
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KEY RESULTS

CRAZY
CARABAO

TOP POSTS

Total Video Performance i

& Post Engagement ~ 6,858

o 5940 Total Reactions - 0 from Shares

O % e W W

5.1K 18 518 230 2 0

P 310 Total Comments - O from Shares

HIGHEST
ENGAGEMENT - 6,858
# 613 Total Shares
. Crazy Carabao Brewing Co.: Who is Crazy Carabao?... “Audio-Visual Production &
#ItsAboutTime you say hello to the leaders of #0neHerd and the makers of Overall creative conce pt c/o
your favorite craft beer. Vantage

3:13 - Uploaded on 08/25/2020 - Owned - Appears Once - View Permalink & -

Copy Viaeo 1D

VANTAGE EVENTS AND MUSIC PRODUCTION INC.



enviréyswim

PROJECT PLAN

* Awareness
* Reach
OBJECTIVES * Engagement
* Drive traffic
* Drive to purchase
DURATION
PLATFORMS Facebook: Enviroswim PH Instagram: @enviroswimph
Facebook: Instagram:
* Engagement - approx. 10k * Engagement - approx. 2k
KPI METRICS * Reach - approx. 20k * Reach - approx. 4k
* Followers - approx. 5k * Followers - approx. 1k

VANTAGE EVENTS AND MUSIC PRODUCTION INC.



envir(dswim GEEIEIRE

TOP POSTS GROWTH
ORGANIC

Highest reach on a post () Highest reactions on a post () Highest comments on a post ()

Sers 1 yeanent. € Facebook post et €) Facebook post ey €) Facebook post
We've gone a long way, but A B Here's a sneak peek of The Here's a sneak peek of The - o

" M there are many more pools f... ' Enviroswim ES-3 at work! All...
o

Y Enviroswim ES-3 at work! All...
Sep 23, 2022, 9:37 PM

INSTAGRAM 82.82%

*Extracted Sep 30, 2022

Oct 14, 2022, 2:45 AM Oct 14, 2022, 2:45 AM
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We’re 20 years and We’re 20 years and L,

10 countries strong 10 countries strong

2504 il o 2504 e

W AUSTRALIAN MADE U
AND OWNED :

PAID REACH - PAID ENGAGEMENT
40,489 12,745

PAID LIKES - 244

VANTAGE EVENTS AND MUSIC PRODUCTION INC.
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CHNICAL
EQUIPMENT

Rental




TECHNICAL

EQUIPMENT
RENTAL

LED Wdal

e Operator

e SWitcher and
Processor
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TECHNICAL
EQUIPMENT
RENTAL
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/5-InCch

TOUCH SCREEN TV
e 3 Units available

*OPTIONAL: Custom
Game Development

*Stand included
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TECHNICAL
EQUIPMENT
RENTAL

55-Inch

TOUCH SCREEN TV
e 2 uUnits available
SMART TV

e 4 units available

*OPTIONAL: Custom
Game Development
*Stand included




Our ARTISTS




SOCIAL

TALENT MGT

HOSTS

SOCIAL SOCIAL

devaughn tevez



https://www.instagram.com/erikakristensen
https://www.instagram.com/jazpertiongson
https://www.instagram.com/jasmine_fitzgerald
https://www.facebook.com/WillXplore
https://www.instagram.com/wayne.avellano
https://www.instagram.com/itsmejaysee
https://www.instagram.com/itsaiyana

jimenez labitigan
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LISTEN

TALENT MGT

PERFORMERS



https://open.spotify.com/artist/1n9pyfNaKCPPOi6I3aKnkn?si=fM-idt34SE2NRc-szoP-Lw
https://open.spotify.com/artist/3fMyTLNvPUcAWiz4n57KAY?si=1kxo8faiSNangmrLfeDIQw
https://open.spotify.com/artist/0yVGfiSiY1gjyagWmbTpjn?si=CcxPDQQ6RlGgGvINhKVSVw
https://open.spotify.com/artist/00nPnkXxVNYY38cQPwlbOx?si=4jn2G4v6RzaSzlhS2QEHTQ

@ www.wedarevantage.ph

N7 INquiry@wearevantageph.com

@ f
o wedarevaniage

The contents of this company profile, including but not limited to text, images, logos, and any other materials, are the prop erty of Vantage Events and
Music Production Inc. Any unauthorized use or reproduction of the materials on this company profile without the express written permission of
Vantage Events and Music Production Inc. is strictly prohibited. This includes, but is not limited to, copying, distributing, modifying, or republishing

content for commercial or non-commercial purposes. Vantage Events and Music Production Inc. reserves the right to take legal action against
individuals or entities that engage in unauthorized use or reproduction of its materials.
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